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In the present time media is playing an important role in our day-to-day life by
controlling our minute decisions and interfering in every act of our livelihood. It would
not be an overstatement that media is running our lives. However, it does not mean that
media has become an unrestrained occurrence. There is no doubt that by keeping
entirely irresponsible and consumerist interests in mind this Neo-Capitalist Medium has
embarked on enormous changes in the history of mankind. When media is used for
corrupt political practices and becomes an instrument of power for them, then common
people has to face the brunt and it has been clearly witnessed in the last four-five
decades. Electronic media has the potential of =

creating deeper impact as it is evident in the
case of horrific 9/11 incidence. In fact, such an
example of media’s role already exists in India

that has given a new turn to history of India. If

we look at the political developments in Punjab
during the decades of 80’s and 90’s then we can easily locate many happenings that
occurred because of the irresponsible or mis-used media. The coverage of a tragic event
(assassination/slain body of Indira Gandhi) was broadcasted un-interruptedly on
Government media at National level from 315t Oct to next couple of days in 1984. It had

so much of impact in the North and East India that it changed the Indian history forever.
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If we could see that period minus media then
the face of today’s history could have been
different. It was the very first major incidence
when people realized the real power of media.

Even after this, many such unfortunate

incidences occurred that have blown away the
multi-faceted socio-cultural threads of our country. It has resulted in escalated mistrust
and suspicion among people of India, who were otherwise living together even with full
of diversities and many ideological differences until then. Political authorities also
realized its importance and started using it as their tool of governance. Now the
situation is such that in our every decision-making, likes-dislikes, happiness etc. media
influence every thing. To articulate this reality more prominently, we can say that ever
expanding media has created serious issues and concerns for human cultural identity.
Here one can ask why cultural identity is important or required at all. Since
identities are not fixed and are acquired in time and space. Then what is the point in
identifying some fixed identities and not accepting the change? No doubt, these
questions are very much valid and true to certain extent. However, the other big
question is of the Politics of Culture and Identity. Culture propagated and promoted by
and for the Neo-Capitalist forces to globalize their market purely for the consumerist
interests is certainly not the culture emerging out of its own. The present day popular
culture taking shape through media on the hyper-realities actually does not exist on
basic human grounds. This type of consumerist culture is neither rooted nor routed

from our own native Indian heritage.
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Human life and identities takes shape with the basic elements like language,
society and culture and it keeps changing with time. Although these elements which
defines the human identity, keep changing but still at certain time and space some vital
common elements constructs a unique and more stable identity on which changes takes
place and influences transpires. It all happens more through modes of communication
or media in particular. These mediums make changes possible and transmissible also.
We create equilibrium between similarities and differences in life through language,
society and culture. Especially language is among the very first modes of
communication that has developed and expanded continuously with the ever-changing
needs. The paradigm of culture is such that it helps in carrying forward and
communicating the heritage of human values from one period to the next. It is very
powerful and effective medium of communication operational at mass level. Besides
being instrumental in interacting with the existing time, it also carries forward the very
characteristics of the cultural identity embedded in the heritage. Similarly in the present
time also the identity of a Punjabi person that we could trace out, has acquired its
characteristics through the operational cultural process rooted and routed in the
heritage. It has also embraced the experiences of transformations and transitions like a
language by means of required reactions and responses. Language structures its way by
resolving various external tensions of influences emerging out of changing socio-
economic orders, likewise cultural process also create dialogue with every kind of
positive and negative influences and continue to keep and create its identity.

In the contemporary phase, rapid developments have created a new kind of
identity issues for our society, culture and humanity. Rapid development and quick

expansions of science and technology has made the basic and traditional identity
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characteristics/signs non-identifiable. Fundamental concerns of the life have lost under
the hyper-real consumerist world. Due to the new technology, newest electronic
gadgets have started controlling our day-to-day lives. Decisions regarding our needs
and its fulfillment are also going out of the control of our mind and wisdom.

In this context, one important question arises as to when it all started happening
and which forces are responsible for this. If we explore our contemporary society and
culture then media emerges out as a most powerful medium that has challenged our
value system, way of thinking and view of life. Now media is not merely a mode of
communication but has become a strong weapon of governance for neo-capitalism. This
medium is molding every need of man according to the required consumer class for
benefit of capitalist system. First, it creates necessities and then to accomplish those
created needs, advertisements pop-up. Mindless new ideals and icons of the personality
or of living standards are constructed and propagated in the masses. Trans-national
Neo-imperialist forces have used new media technology extensively to promote
commercial and consumerist psyche in the society. Consumerist psyche has trapped
people with newest and contemporary archetypal of commercial living that are
becoming their inspirational factor. Moreover, the ideals virtuously followed by the
people are changing very swiftly. Media has only strengthened and accelerated the
expansion of this process.

Another important issue is that English has gained control over the majority of
business language related to commercial activities across the world. To facilitate it
further, communication mediums from normal to advanced and sophisticated media
gadgets rely mostly on English. However, this time minor and major, all the Indian

languages are equally facing this onslaught. For the expansion of capital it is essential to
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reach to the consumer and the strategy operational in this regard has indeed benefitted
some of the regional languages and cultures. Still the intentions are clearly not to
promote native or local languages or cultures but to facilitate their commercial interests
only. Media operates entirely with commercial interests and that is why showing
various social and cultural programs for non-commercial purposes is not on its agenda.
Main motive behind this is to exploit socio-cultural sentiments for selling their products.
Moreover programs aired on TV channels claiming to be raising the voice of common
people, also appear to be farce and only catering to their commercial interest. Some big
business groups or political parties have influences on every other TV channels.
Contribution of TV channels for real social cause has reduced drastically. They only
keep a particular social issue alive until they are getting sufficient TRP rating of
viewership. Even the news channels are interested only in those news items that could
fetch them more viewership; in which viewers find some sensation for a short time.
Media has changed the taste of our likes and dislikes in such a way that we only like
what TV channels wants us to follow. Media is deciding our interests and tastes on its
own. As a result, it only aggravates unrest, mistrust and anger among masses with
inconsistent drifting reporting that shows no social commitment.

In the case of Panjabi TV channels, Panjabi language
and culture appears only in popular forms like songs,
videos, films, drama or advertisements etc. However, the
way in which exploitations and distortions are

happening, is the matter of concern. Panjabi language is

now borrowing words directly from English resulting in

diminishing use of Panjabi idiom and the profusion of English terminology. It is true that
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a language grows in interaction with other languages but in present time, it is only a
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English is a preferred script for search-engines no matter
even if they are providing search facilities in other Indian

languages as well. Cyber world has changed the way we

use language.

There are several other kinds of developments as well. The kind of impact
Panjabi popular culture has enjoyed all over India till now, Panjabi language has also got
impetuous as one can find Popular Panjabi songs and phrases being enjoyed at every
nook and corner of India be it North-East or South or East or West. This happened due
to Bollywood film industry and Private TV channels who are exploiting the commercial
flavor of this language and culture to mark an impact on consumers for the
consumption of their products in the form of commodity or an idea. This very
exploitation of language and culture is indeed helping them to achieve their desired
goals but they have no social agenda to promote this language or culture, because they
cannot have it. When a national level channel addresses whole of India through its daily
serials and advertisements, their structure of presentation is shaped mostly in north
Indian language and culture, in that also Panjabi language and culture dominates. Let it
be their life-style, attires or diction most of the presentation is coloured in Panjabi style.
In a way this language and culture has become a kind of commodity for exploitation.
Nevertheless, it is also being exploited at the same time.

Every other Hindi song succeeds only if it uses at least few Panjabi lines or tune.

Short Panjabi idioms or phrases got popular everywhere, even in non-Hindi speaking
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regions of India. Any Indian can understand and enjoy the beat of Panjabi folk dance and
folk songs. That is how the trend of fusion music is more prevalent in Panjabi and it is
very popular all over India and abroad. It is perfectly suitable for consumption and it
has become an item for consumption. In other words, today’s popular Panjabi culture is
consumable item and like any other consumable product carrying expiry date, it will go
the same way. Market economy has least social commitment, so it needs no reason to
stop exploiting any language or culture like a commodity until it reaches its expiry date.
Since this emerging or prevalent consumer-culture has no roots in reality, it has grown
in hyper-world, so it is not sustainable for long.

But a big question arises as to what is being shown as Panjabi culture in media; is
it anywhere close to those characteristics which it has acquired through ages right from
pre-Vedic and Vedic era? So many cultural exchanges have happened on this
geographical space of Punjab and have shaped its identity. Even then one can still find
distinct traits of cultural and unique racial imprints of past in today’s language, life-
style, eating habits, clothing’s etc. Panjabi identity is a unity of diverse identities. If we
look at the past then we will realize that it all transpired in a very natural and
spontaneous manner with interaction and dialogue. Now it is not happening naturally
or spontaneously. This process of change does not have any roots and directions. It is
purely a commercial exploitation and shall collapse once it stops yielding to
consumerist interests.

In today’s post-modern phase of situation,s local languages, societies and cultures
are gaining some kind of attention even though it all started with exploitative policies of
neo-capitalist system. Trans-national companies are going deep into the villages to sell

their products. There are numerous Panjabi channels doing business and surviving on
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the advertisements given by these big companies.
To reach the common people of urban and rural
areas of poor nations, media is using their local
heritage. Big trans-national companies have no

objection to a village folk in his ethnic dress

pulling out bottles of cold drink from a village
well.

The cause of concern is that the new generation is merely enjoying beats and
tunes based on Panjabi folk music without understanding their the
real meaning. Visuals or videos shown on music channels hardly

have any relation with the lyrics. This has created a very strange

situation for language and culture where people are viewing,
listening and enjoying the flavor of culture and language without
understanding the meaning. This is precisely what consumer

culture is all about. Enjoyment is driving the culture and language

like commodities in market for sheer profit making.

There are several websites related to Panjabi culture. Among these sites, many are
related to Sikh Gurus and Sikh history. One can hear devotional music (Shabad Gurbani)
and watch kirtan videos as well. Along with this, folk songs and folk music is also
available on internet. Every type of Panjabi music is available starting from old singers
to latest. Songs and videos are of aesthetically good taste and of vulgar taste as well.
Since this medium has least control so, every kind of material is freely available. It has
indiscriminate access for all whether they are children or adults. It is affecting our

traditional process of acculturation.
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There is no doubt that media has attained an important role in the process of
acculturation. Music channels like MTV are important examples for propagating pop
culture based on western or American life-styles. Programs and advertisements on
these channels are especially designed keeping in mind the young consumers. Present
youth of urban as well as rural area is growing with these images and imitating those
silver screen American life-style behaviors instantly. These channels hardly show
anything of Indian society and culture worth
to follow. They are creating a new class who
is getting its ideals from hyper-real world.
For them good human beings are not ideals

any more, they follow flickering fashionable

visuals only and try hard to recast their body and mind according to new trends. In this
way, they are loosing socio-cultural ground and living in imaginative hyper-real world.
It has affected the very threads of relationships also. Instant gratification has become
the goal of life. Fast moving images on TV screens and quickly changing themes are also
affecting mental ability to memories or think. This is what the consumer culture based
market economy wish to achieve. They want just consumers, without brain and
thoughts. It has become a boon for media industry, advertising companies and above all
the big trans-national corporations.

If Neo-capitalist intelligentsia is interfering in the process of acculturation by
studying it and using it for its own purpose then it can be safeguarded against such
harmful designs. By identifying and studying human culture, we can change it in desired
direction. As of now, market-forces are driving this whole process according to their

wishes. Our own rich cultural heritage has enough strength to respond to this critical
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situation and to create a dialogue for bringing equilibrium in the present time. All we
need is to have confidence in our own evolved and ever progressing knowledge and
intellectual traditions that matured over the centuries on this soil.

For a person of Panjabi cultural identity, it is not very difficult to live with these
situations because persistently adapting to changes, Panjabi psyche has a potential to
make an impression on other cultures also. The issue is how to stop a person of
becoming just a consumer subject and his human existence to become merely a
mechanical? Surely, this is a serious challenge for those who care about their culture. It
is also true that in facing this challenge media can play an important role.

Media’s deep negative impact is a matter of concern and it has been debated for
long. The anxiety is more about the direction in which the society is going. Because of
these concerns, it is difficult to draw a balanced approach for assessing the impact of
media on society and culture. However, it is more important to find out how deeply our

socio-cultural habits, values and sentiments are being influenced.
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Submission—

e Study of culture is a vast area to explore and analyze that too in the field of
contemporary media aspects.

e We have a strong mechanism to tackle this onslaught/situation with keeping
confidence in our own rich Knowledge traditions.

e Our own native idioms of knowledge need to be brought forward without any
prejudices and inferior-complex. The colonial attitude needs thorough over-
hauling to understand the natively evolved terminology and categories to
appreciate the strength of our diversified but still integrated society and culture.

e We need to strengthen our world-view with vigour that has sustained the largest

humanity for centuries.
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